SO YOU WANT TO BOOK A CROWD FOR YOUR EXTRAVAGANZA?

SHOWTIME YOUR MESSAGE!

OUTDOOR REACHES

89%

OF ADULTS

18 - 34 YEARS OLD*

“Now | would like to ask you about some things you
learn from seeing digital billboards. Have you ever
learned about an event you were interested in?”

Thirty-nine percent of travelers who noticed the
digital billboards learned about an event that they
were interested in attending.

Base: Persons 18 yrs or older living in the Cleveland, OH, Metro area who traveled
on |-77,1-90, 1-271 or |-480 in the past 30 days and noticed the digital billboards.

GETTING THE WORD OUT ON SPECIAL EVENTS

Nearly Two of Five Viewers Learned About an
Event They Were Interested in Attending From a
Digital Billboard

0/
o 1 0
OF EVENT GOERS WILL

TRAVEL 250

MILES OR MORE IN THE

NEXT 7 DAYS

311 with MATISYAHU

[ - {

Carmen.
July 1720, 23

Tickets on Sale Now!

RIVERBEND MUSI

any professional sports event
live theater 48,951,908
Major League Baseball 33,583,805
rock concert 24,971,130
symphony concert / opera | 18770,189
any high school sports event | I 17,592,565
country music concert 17,588,227
comedy event | 16,274,842
dance or ballet performance 14,897,137
college football | 13.689.577
National Football League ([ 13,656,554
circus 11,192,468

National Basketball Association 10,107,083
Minor League Baseball |[IIll 9394261

NTER!

WHY GO DIGITAL?

With the flexibility and ease of use, Digital Displays allow an advertiser to update their
message, daily, hourly, even up-to-minute. Let commuters know your event is in town. The
day before your event, you can even do a countdown before the event starts. The possi-
bilities are limited to the imagination. Go Digital.

*statistics provided by Scarborough, 2007. Arbitron 2008
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